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2009 Arketi Web Watch Media Survey: 
Inside BtoB media usage  
of Web 2.0
This survey seeks to understand the opinions of BtoB journalists and their use of Web 2.0 technology. 
Seventy-three percent of respondents have been in the field of journalism for 10 or more years with 44 
percent reporting they have been a journalist for more than 20 years. Some of the industries covered by 
the journalists surveyed include automotive, business and professional services, technology, construction, 
electronic, engineering, finance/banking, healthcare, human resources and legal. 
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How social is your news release?
Most business journalists surveyed were not sold on 
the value, or did not know what a “social media press 
release” was. 

When asked how useful this Web 2.0  
news release format is…

How journalists use the Internet
Eighty-eight percent of journalists say they spend more than 20 hours a week online. 
 When asked how they use the Internet, BtoB journalists say:

Out of (web)site is out of mind...
Eighty percent of BtoB journalists say companies  
without a website are less credible. When unable to  
reach a company source, 44 percent of business 
journalists surveyed turn to the organization’s website.  
What makes a website useful to them?



Inside BtoB media usage of Web 2.0

YES NO

42% 58%

“It’s reshaping journalism as we know it.”

37% 63%
“It’s here to stay.”

17% 83%
“It’s harmful to the fourth estate (the press).”

10% 90%
“It’s a fad.”

10% 90%
“I don’t know much about this movement.”

40% 60%
“It adds a needed voice to the marketplace of ideas.”
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BtoB journalists see citizen journalism as…
positive negative

53% 38%
VERY SOMEWHAT SOMEWHAT

33%

However, they rate its quality as...
very good fair poor

When asked how they feel about this new
journalistic movement, those surveyed say...

8% 59%

About Arketi Group
Arketi Group is a public relations and marketing 
firm that helps business-to-business technology 
organizations accelerate growth through intelligent 
strategy, public relations, messaging, branding and 
demand generation. Constantly recognized by BtoB 
magazine as one of the nation’s “Top BtoB Agencies,” 
Arketi’s core belief is that marketing generates 
revenue. 

Visit www.arketi.com/thinking to explore Arketi’s 
latest initiatives, including podcasts, blogs, LinkedIn, 
Twitter, newsletters and white papers. From the odd to 
the ordinary, you can find it here.

For more information on Arketi’s social media offerings, 
contact Mike Neumeier, APR at 404.929.0091 x210 or 
mneumeier@arketi.com.
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New tools of the trade?
Just like consumers, business journalists are not shying 
 away from subscribing to some of the hottest social 
 media tools. When asked what accounts they have, 
journalists respond…

Use of multiple sources
When asked where they get their story ideas, business journalists name these sources…

Journalists welcome citizen journalism to the table, 
kind of…


